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Welcoming the
Weblos at WTCSR

A Re ection on the
‘ Arrow of Light Weekend

By Ben Savage

Recently, over four hundred
Let ’S Sel ‘ O U r Cam S Webelos Scouts descended on
p Wah-Tut- Ca Scout Reservation in
_ _ Northwood, New Hampshire, for a
e Focus on Promotiong in Nanepasehmet yeekend of fun and adventure.
shared by all, from the moment the
rst car rolled through the gate, to
the last tent being shelved. The
experience started on Friday night,
September 24th. Gear was mis-
lglalethgrrw ;H%?ﬁ'ﬁ?gfs placed, gear was found, and gen-
talking about selling the eral chaos reigned. Expertly run by
property and getting rid of  lan Graves, Cubs enjoyed many
our camps, I'm ta|k|ng about epic aCt|V|t|eS, such QS Boat Maklng
selling them to the Troops  and Scouting 101. Fried Dough
and Packs in the Council. Tellmade a well-acclaimed return, and
them how great it is and sell there were supposed sightings of
them an awesome camping the Hatted Savage Beast (Hatticus
experience! ~Savigious) in the Showmanship
As Arrowmen, our fate is  Arena. The scouts cooked their
closely entwined with our  own breakfasts and a lunch, but at
di erent camps. We sta the end of the day on Saturday, the
them, we maintain them,  \weplos and their parents were
?encde\lgvtleyegimcr)ltee dt?r?)nn} t'thSt treated to a wonderful, Camp-
: : . Wah-Tut-Ca style diner, complete
University of Scouting, ab- i announcements, food, and, of

breviated UoS, a large train- :
ing extravaganza for Scouts COUrse, overly excited Arrowmen

from the di erent councils around. | went with a few other Arrowmen Making wonderful fools of them-
for a purpose, to sell the camps. We assembled a large booth with  S€lves. Following a delicious
posters, buttons, magazines, videos, everything but the kitchen sink,dinner, an extravaganza was
and we sold camp. People came by in the hundreds to see what we mounted in the Clayton Lane
have to say. | think that at the end of the day, they all wanted to go tostockade. Each pack produced a
see what Wah-Tut-Ca or Lone Tree was like. skit, song, or cheer, to rounding
But, of all the other vendors selling their products, no other camp or applause. A show created by the
lodge had a booth. At least two other councils and lodges were therel odge’s Communications Block
we met them ourselves, but there was no promotion for their camps. rounded o the night on a high
They were not selling their camps. Maybe that’s why their camps arenote.
failing. Maybe that’s why Yankee Clipper’s camps are the most suc- Sunday morning closed fes-
cessful in the region. Maybe that's why the other councils will need 1Gjyities and, with a little help from
sell their camps, because they didn't sell them like us. more than willing Arrowmen, they
There will be people at all of our camps this summer, Wah-Tut- ked up and headed home
Ca, Lone Tree, Moonraker, So-Kee-Tay, West Wind Day Camp, that r cleanina and makin su?e we
never been to any of them or heard of any of them before, because ft b t% th fg dit
that day we spent promoting at the University of Scouting. This is why - $@Mp DELET than we tound i,
promoting and selling the camps is so important, to keep people he tired sta did the same and
coming and using our product! The 2025 WTCSR Camp Director colf{gnt home after another success-
be going to camp for the rst time this summer thanks to that friendly ful weekend.
Arrowman who gave him an “Approved by Skippy” Button and a Wah-
Tut-Ca Magazine at UoS in 2010. As Arrowmen, we are salesmen, and
we are selling our camps.

| think we should sell
Wah-Tut-Ca Scout Reserva-
tion. Then after we sell
Wah-Tut-Ca, let’s sell Lone
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